


mission fo bring the Sukosol Hotels (formerly the Siam
City Hotel), including Siam Bayshore-and Siam Bay View
in Pattaya, to the world recognition.

Adopting a big-budget approach with a Bt400. million
renovation and the re-launch of The Sukosol, the family
stresses brand awareness to help maintain a reputation at the
forefront of the Bangkok hospitability scene.

With the central goal to provide a distinctively different
hotel experience and to capture the frue spirit of Sukosol
living, the new hotel’ lobby s chic, elegant, ‘and luxurious,
aiming to integrate global standards with'the warmth-and flair
of Thai hospitality.

The new look compliments the hotel’s emphasis.on Thai
authenticity underscored by cosmopolitan _comfort. The
spacious, all-white lobby is accented by pops of purple,

Khun Kamala® Sukosol and her children are behind the

green, and silver, and includes the newly exterided Pathummat
restaurant, a grand staircase, shopping” arcade, and guest
elevators.

The new obby is also- home to-a public gallery and
Sapphire Bar, which is.well appointed with vintage and classic
art decorative items reminiscent of the 1920s. Here guests may
enjoy signature cocktails, live jazz music, gourmet coffee and
tea, select sweet treats, and mouthwatering light meals.

What provides a unique touch is the stunning collection of
priceless regional antiques carefully and lovingly collected by the
hotel's owner, Kamala Sukosol. They range from Song Dynasty
vases to 18th-century Benjarong Thai porcelain. On display-are
over.200 museum-worthy artifacts that.are truly magnificent.
Al hotel guests and visitors are invited and encouraged to stroll
around this permanent display and soak up the history and
beauty.



